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THE FUND'S INVESTMENT STRATEGY

INVESTME

FPI's inves

Maturity

i it FOUNDERS,
BUSINESS ANGELS

pate in
in early stages
this means very
ood prospects of

Low competition coupled w
fundamental scientific base in the
Russian-speaking community result
in exlensive proprietary deal flow with
substantial upside potential.

» Main sectors for investment:
* New materials
it * Laser technologies
| * Energy efficiency

(] |
g 8 il New technologies
i in upstream and
downstream segments
of the oil industry and
novel technologies in
petrochemistry

BUSINESS
FOUNDING

Base technologies
in production of
thin films and
Semiconductors
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THE FUND'S INVESTMENT STRATEGY

THE FUND'S INVESTMENT sTRATEGY
y
FPI'S PROJECTS MANAGEMENT MODEL

STRATEGY OF PROJECT SOURCING

Partnership with more mature venture fungs;
» Our approach is to invest in
companies and projects at the
earliest stages of de

P11 THE INVESTOR WHO:

often refer indust
startups to us for evaluation
and co-investment.

Partnership with academic institutions:

« Qur team has a solid scientific
background and effectively Structured project / =
interacts with academic business ) :?;‘;“"’Eﬂment
| oL . b structures to find proprietary % )
! iy A business opportunities. g;(ge;jseamm -

Personal relations, contacts and = Marketing strategy
reputation of the fund's partners and = Business
investment directors enhance our ability Wi : wl strategy
to effectively secure interesting projects. i egatand

structure

. We have been sponsoring The
f Technovation Cup project for two years;
b . it has delivered many new ideas. FPI'S STRATEGY IS BASED ON PROACTIVE MANAGEMENT APPROACH
(e i _
[l 1 e * Project management in close
Cooperation with founders.

-.’.'} i | W ' We have built efficient cooperation

with the Association of Graduates of
the Moscow Institute of Physics and
Technology as well as with The Friends
of the MIPT (USA).

* Deep strategic planning involvement.
* Deep marketing strategy involvement.

* Targeted training of the internal
Competences in the project.

* Delegation of FPrs specialsts i
ot lists into the
Project if required.

* Bxecutive recruiting,
* Business development / initial sale.
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'. +7 (925) 507-1335, +7 (916) 655-4955
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